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ARN Compe**on Terms and Condi*ons Schedule 

Top Tradie & Appren-ce 2026 

1. Name of promo*on Top Tradie & Appren*ce 2026 

2. Promoter name Burnie Broadcas-ng Service Proprietary Limited 

ACN 009 476 920 & Northern Tasmania Broadcasters Proprietary Limited ACN 009 476 813 

3. Sta*ons SeaFM Burnie & SeaFM Devonport 

4. Websites https://devonport.seafmtas.com.au/ 
https://burnie.seafmtas.com.au/ 

5. Eligible states and 
territories 

Tasmania 

6. Promo*onal Period Starts 6/5/26 at 6AM (AEDT) 

Ends on 10/5/26 at 11:59PM (AEDT)   

7. Entry Period  Nomina-on Period Starts om 11/5/26 at 6am (AEDT) 

Nomina-on Period Ends on 24/5/26 at 11:59PM (AEDT) 
Vo-ng Period Starts on 26/5/26 at 6AM (AEST) 
Vo-ng Period Ends on 9/6/26 at 6AM (AEST) 

8. Entry Restric*ons  Entrants must be: 

(a) 18 years of age or over at the -me of entry. 

(b)Australian residents and have a registered address in North & Northeast Tasmania 

(c) contactable by the Promoter. 

(d)This promo-on is only valid for individual Tradies and Appren-ces with businesses, or working for 

businesses, located in the North & Northeast of Tasmania. 

(e) The Top Tradie must be a fully qualified tradesperson with a current trade licence eligible to par-cipate. 

(f) The Top Appren-ce must be currently enrolled in a recognised appren-ceship program (with proof of 

documenta-on) and/or employed by a registered trade business that can provide suppor-ng 

documenta-on. 

(g) Prizes and -tles are awarded to and remain property of the individual, not the organisa-on by which 

they are employed.  

 

In the event an entrant is selected as a finalist in the compe--on (Finalist), they must a[end on Friday, 12th 

June at Becks Mitre 10 Devonport between 7:00 AM – 9.00 AM. If the Finalist is unavailable to a[end, no 

proxy is allowed, and the Finalist will forfeit their opportunity. In these circumstances, the Promoter in its 

absolute discre-on will select a back-up Finalist. 

9. Maximum entries 
 

Nomina-on period: Entrants may submit mul-ple nomina-ons; however, each nomina-on must be for a 

different nominee. There are no other restric-ons on the number of nomina-ons submi[ed. 

Vo-ng period: Vo-ng is unlimited. Individuals may cast as many votes as they wish during the vo-ng 

period. 

10. How to enter During the Entry Period: 

Entrant may visit h[ps://devonport.seafmtas.com.au or h[ps://burnie.seafmtas.com.au and complete the 
online entry form.  

11. How to Win/ 
Draw/Selec*on of 
entries  

The winners of Top Tradie and Top Appren-ce 2026 will be determined by the nominees who receive the 

highest number of valid votes during the Vo-ng Period. 

• The Promoter will tally all valid votes received and declare the winners accordingly. 

• Winners will be announced on 12 June live on-air and/or via the Sta-on’s website and social media 

plaeorms [If for any reason the Finalist is unfit or unable to a[end the event, the Promoter may select one 
of the back-up Finalists (in its absolute discre-on) to become the new Finalist.] 
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12. Prize Details Top Tradie Winner: $1,500 Becks Mitre 10 Gift Cards 
Top Apprentice Winner: $500 Becks Mitre 10 Gift Cards 
Prizes are not transferable, exchangeable, or redeemable for cash. 

13. Total Prize Value Total value of prizes is up to $2,000  

14. Winner no*fica*on Winners will be no-fied: 

(a) Winners will be announced live at Becks Mitre 10 on 12 June 2026, and may also be announced on-air, 

on the Sta-on’s website, and/or via the Sta-on’s social media plaeorms. 

(b) Winners may also be contacted directly by the Promoter using the contact details provided at the -me 

of entry. 

15. Prize Claim details 
 

Prizes must be claimed as no-fied by Promoter. 

If a prize is not claimed within three months of 12/6/26 the winner forfeits the prize. Promoter may at its 
sole discre-on award a forfeited prize to an alternate winner. 

16. General Terms and 
Condi*ons 

The General Terms and Condi-ons published by Promoter apply to this Promo-on. The Terms and 
Condi-ons of the Promo-on comprise this Schedule with the General Terms and Condi-ons and the 
Promo-on is at all -mes subject to and governed by the Terms and Condi-ons. 
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Australian Radio Network Pty Limited  

 

General Terms and Conditions for Promotions/Competitions 
 

1. THIS DOCUMENT: 

1.1 The following General Terms & Condi-ons apply to all 
compe--ons, giveaways and promo-ons (“Promo*on/s”) run 
by radio sta-ons owned, controlled or operated by Australian 
Radio Network Pty Limited (“Radio Sta*on/s”). 

1.2 In the event that a Compe--on Terms and Condi-on 
Schedule (“Schedule”) has been published in respect of a 
Promo-on then that Schedule together with these General 
Terms and Condi-ons, and any subsequent varia-on to either 
shall be the terms and condi-ons of the Promo-on “Terms 
and Condi*ons”.  

1.3 These General Terms and Condi-ons are subject to all 
terms and varia-ons as are specified in the Schedule for the 
purposes of that Promo-on. Any conflict between these 
General Terms and Condi-ons and a Schedule, and the 
promo-on of any Promo-on shall be determined by the 
Promoter in its sole discre-on. 

1.4 Subject to applicable laws, the Promoter may vary the 
Terms and Condi-ons at any -me.  

1.5 The “Promoter” is the opera-ng en-ty of the Radio 
Sta-on unless otherwise specified in a Schedule for the 
Promo-on. 

1.6 For the purposes of the Terms and Condi-ons, “ARN 
Media Limited” includes each of its, subsidiaries, related and 
controlled en--es. 

2. CONDITIONS OF ENTRY: 

2.1 By submiong an entry to a Promo-on, the entrant 
acknowledges and agrees to be uncondi-onally bound by the 
Terms and Condi-ons. 

2.2 The Terms and Condi-ons may change from -me to 
-me. The entrant is responsible for ensuring their familiarity 
with the Terms and Condi-ons for the Promo-on at the -me 
of par-cipa-on.   

2.3 The Promoter’s decision not to enforce a specific 
restric-on does not cons-tute a waiver of that restric-on or of 
the Terms and Condi-ons of the Promo-on generally. 

2.4 In the event any part of the Promo-on is amended, 
cancelled, or not provided by the Promoter, no alterna-ve 
Prize will be provided and the Promoter will not be held liable 
for any such changes and entrants will not be compensated in 
any way. 

3. WHO MAY ENTER PROMOTIONS: 

3.1 State and Territory Restric*ons 

Promo-ons are open to permanent residents in the State or 
Territory in which details of the Promo-on are broadcast by 
the Radio Sta-on unless otherwise specified in the Terms and 
Condi-ons. 

 

 

3.2 Age Limits/Minors 

Some Promo-ons will only be open to persons who are 18 
years of age or older at the -me of lodging their entry. If a 
Promo-on is open to entrants under the age of 18 years 
“Minor” those entrants must have the consent of a parent or 
legal guardian to enter the Promo-on. If a Promo-on requires 
the par-cipa-on of the Minor in any ac-vity or event, a parent 
or legal guardian of that person must be present for the 
dura-on of that ac-vity or event.  

3.3 Health and Fitness 

The Promoter may specify health, fitness or other 
requirements for entry if a Promo-on requires any form of 
physical par-cipa-on on the part of the entrant or other 
persons.  Such requirements will be determined by the 
Promoter at its discre-on with regard to the health and safety 
of all par-cipants. The Promoter may at its discre-on withdraw 
or exclude any person from the Promo-on or par-cipa-on in 
any prize based on that person’s health or medical history. 

3.4 Only One Entry per Person 

Unless otherwise stated in a Schedule for a Promo-on, each 
entrant may only enter a Promo-on once. 

3.5 Entry Must be in Own Name 

Unless otherwise stated in a Schedule for a Promo-on, entries 
can only be made in an individual’s own name and in their own 
capacity and no entry can be made for or on behalf of any 
other person, venture or organisa-on. 

3.6 Persons Excluded from Entering 

Promo-ons are not open to: 

(a) employees of, or contractors to, the Promoter or any of 
its agencies involved with the Promo-on;  

(b) the spouse, de facto spouse, parent, natural or adopted 
child, or sibling (whether natural or adopted by a parent) 
of such employees and contractors (whether or not they 
live in the same household); 

(c) any person who is discovered to have used or a[empted 
to use any more than one name in order to qualify to win 
any Promo-on run by the Promoter except in the case of 
a legal change of name; 

(d) any person where that person or anyone from the same 
family or household has won a prize or prizes from the 
Promoter on the radio sta-on or on any sta-on owned or 
controlled by ARN Media Limited valued either 
individually or collec-vely at more than $500 in the 30 
days prior to the commencement of the Promo-on, or 
$20,000 in the 6 months prior to the commencement of 
the Promo-on; or 

(e) any person with a prior criminal convic-on, is subject to 
a prior or exis-ng AVO or Police record.   
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3.7 Promoter Right to Cancel Entry 

The Promoter reserves the right to cancel any entry and 
terminate involvement with any entrant found to be in breach 
of the Terms and Condi-ons at any -me throughout the 
contes-ng period. Entrants acknowledge and agree that the 
Promoter can rely on the Terms and Condi-ons and in 
par-cular, this clause 3 even if the Promoter only learns of a 
person’s ineligibility arer the Promoter has or appears to have 
awarded the prize to the ineligible person. In those 
circumstances, the Promoter can require return of the prize or 
payment of its value to the Promoter. 

4. ENTRY REQUIREMENTS: 

4.1 Entries and entrants Must Comply with Terms and 
Condi*ons 

(a) All entries must be lodged in accordance with the 
requirements of the Terms and Condi-ons for the 
specific Promo-on. 

(b) The Promoter is en-tled at its sole discre-on to reject or 
disqualify any entry which it determines to be 
incomplete or ineligible or which in the sole opinion of 
the Promoter contains unlawful, defamatory, offensive or 
other material which if published or broadcast would 
place the business interests of the Promoter at risk or 
adversely effect the goodwill, name or reputa-on of the 
Promoter. Entrants who provide incorrect, misleading or 
fraudulent informa-on, may, at the discre-on of the 
Promoter be deemed ineligible. 

(c) If the Promoter becomes aware at any -me, including 
arer a winner has been announced, that an entrant has 
not complied with these Terms and Condi-ons or other 
terms and condi-ons of the Promo-on, the entrant will 
have no en-tlement to any prize and, as required by the 
Promoter, must return or repay the full value of any prize 
received. 

4.2 Telephone/Email/SMS/Web/QR Codes/other Entry and 
Par*cipa*on 

(a) All entries in any form, whether wri[en, audio, visual or 
delivered by email, telephone, SMS or any other means 
designated by the Promoter are deemed received only 
upon actual receipt of a complete and eligible entry by 
the Promoter. In the case of online entries by way of 
website or other communica-on applica-on, an entry 
will not be deemed received unless and un-l a complete 
and legible entry is received onto the Promoter 
database. The Promoter shall have no responsibility for 
the failure of any means of communica-on whether 
within the Promoter’s control or otherwise as specified 
in clause 10 below. 

(b) Where entries are made by SMS, the maximum cost of 
each SMS is 55 cents (including GST).  Par-cipa-on will 
only be open to entries submi[ed from the Par-cipant’s 
own telephone and where such telephone allows caller 
ID, is SMS compa-ble and is connected via a service 
provider which allows the receipt of text and premier 
messaging. 

(c) For Promo-ons requiring use of a QR Code, entrants 
must have their own mobile device that is able to read 
QR Codes. 

(d) Where a Promo-on states that eligibility of entrants is 
limited to persons registered as members of a specified 
database or club managed and owned by the Promoter 
or a related en-ty (Member Database) those entrants 
must have a valid registra-on to the relevant Member 
Database at the -me of entry and at the -me of any 
prize redemp-on. Further, at -mes a Promo-on may 
state that bonus entries or clues/hints may be given to 
persons registered to the relevant Member Database. 

(e) Where a Promo-on specifies that entries can be made 
via a specified app, eligible entrants must download such 
app, register their details and complete any required 
registra-on details.  

(f) Should there be any technical malfunc-ons for any 
reason, the Promoter has the op-on, at its sole 
discre-on, to extend the -me period for giveaways 
and/or change the specified day. The Promoter will then 
s-pulate on air the new end -me of the Promo-on. 
Where applicable, contestants may at the absolute 
discre-on of the Promoter be awarded the prize off air.  

(g) A person that is put to air, or determined as an on air 
prize winner cannot pass the telephone call on to anyone 
else, and should this occur, any person that is on air or 
has been passed the phone in this capacity will not be 
eligible for a prize, at the discre-on of the Promoter.  

(h) If for any technical reason, a phone line drops out, or an 
entrant is inaudible or they are unreachable for any 
reason, the entrant will not be eligible to par-cipate 
further in the Promo-on and the Promoter shall have no 
obliga-on to reconnect with the entrant, unless the 
Promoter determines otherwise in its sole discre-on.   

(i) The Promoter reserves the right in its absolute discre-on 
to refrain from broadcas-ng any call.  

4.3 Third Party Consents 

In the event that a Promo-on requires an entrant to provide 
telephone, email or other informa-on of a friend or other 
third party, entrant acknowledges and confirms that they must 
obtain relevant consent to provide such personal informa-on. 

4.4 Entry Content 

Entrants are solely responsible for ensuring entries do not 
include any prohibited or unlicenced music, audio visual or 
other unauthorised or unlicensed third party content. Entries 
which are in breach of third party rights will at the sole 
discre-on of the Promoter be deemed invalid. 

5. PRIZES: 

5.1 Awarding of Prizes 

All prizes will be awarded either: 

(a) where a Schedule applies in respect of the Promo-on, as 
provided for in that Schedule; or 

(b) in other cases as is published by the Promoter in respect 
of the Promo-on. 

Prizes awarded are subject to availability and are at the 
complete discre-on of the Promoter. 

5.2 Contact during Promo*on 

The Promoter may contact entrants during the promo-onal 
period to discuss their entry (on or off air) and to request 
further informa-on from the entrant. Contact by the Promoter 
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or the Sta-on does not mean that the entry is deemed a 
finalist or a back-up finalist or a winner of any kind. 
 

5.3 Games of Skill 

If the Promo-on only involves a game of skill, all valid entries 
will be judged by the judge(s) in accordance with the published 
judging criteria. Winners will not be determined by chance. 

5.4 Games of Chance 

If the Promo-on involves an element of chance, the Promo-on 
will be conducted and winners will be determined in 
accordance with the published draw process. 

5.5 Judging 

(a) The decision of the Promoter will be final in determining 
the winner of each Promo-on. This will include but not 
be limited to judging in accordance with any given 
judging criteria, adjudica-ng on whether answers to 
quizzes are correct or otherwise and in the event of a -e 
or draw in a Promo-on determining at its discre-on 
which entrant shall be declared the winner. 

(b) Prizes will only be awarded following winner valida-on 
and verifica-on.  The determina-on of the Promoter or 
such judges as are nominated by the Promoter are final 
and no correspondence will be entered into. 

5.6 Prize Delivery 

(a) Winners will be advised by the Promoter whether a prize 
will be delivered to a winner’s residen-al address/email 
or whether the winner is required to collect a prize at a 
nominated loca-on, or go direct to a nominated third 
party.  

(b) All “cash” prizes will be paid by bank transfer to the 
winner’s nominated bank account. Payments will only be 
made to the account owned by the winner (this may take 
up to 4 weeks to show up in the winner’s nominated 
bank account). Winners must provide the correct details 
for their nominated bank account and they will not be 
compensated if incorrect details are provided resul-ng in 
cash prizes being paid to the wrong account.  
Alterna-vely, winners can request a cheque be drawn, 
payable to the winner only. 

(c) Lost cheques will only be reissued within 6 months of 
their original issue date and only once.  

(d) The Promoter will not be liable for prizes that are 
damaged or lost in the mail or not delivered to the 
winner due to external circumstances outside of the 
Promoter’s control. No compensa-on or replacement 
prizes will be offered, for example if -ckets for an event 
are delayed and arrive arer their scheduled event. It is at 
the sole discre-on of the Promoter whether or not to 
mail any prize. 

5.7 Winner Iden*fica*on Required 

(a) Winners may be required to prove their iden-ty and 
show evidence as documented on their birth cer-ficate, 
driver’s licence or passport before any prize is rewarded. 
Winners may also be required to provide any 
documenta-on which the Promoter and/or the 
Promoter’s insurer reasonably requests for the purposes 
of prize redemp-on which may include a signed copy of 
the Terms and Condi-ons and/or a signed receipt to 

indicate their understanding and acceptance of the 
Terms and Condi-ons. 

(b) For cash prizes, photographic iden-fica-on must be 
provided in person at least 5 business days in advance of 
the intended pick up date to enable cheques to be 
drawn. Photographic iden-fica-on will also be required 
when collec-ng the prize. 

5.8 Prize Value 

The total prize pool will be as published in the Schedule. The 
published value of the recommended retail value is inclusive of 
Goods and Services Tax as provided by the provider of the 
prize. 

If a prize includes an Apple product, entrants acknowledge that 
Apple is not a par-cipant in or sponsor of the Promo-on. 

5.9 Changes to Prize/Prize not Available 

If the specified prize becomes unavailable due to general 
unforeseen circumstances, the Promoter may subs-tute a 
prize of like or equal value, subject to state regula-ons. If the 
specified prize becomes unavailable due to acts of terrorism or 
acts of god (IE earthquake – or other natural disaster). The 
Promoter and its associated promo-onal partners will not be 
liable for replacement of any prize.  

5.10 Consents & Releases to be Signed  

Prior to acceptance of any prize, the Promoter may require the 
winner to sign documents including a prize acceptance form, 
consent to broadcast (such as an image or footage release), 
liability or publicity waiver or indemnity form. Any winner that 
fails to sign any required documenta-on as requested by the 
Promoter may be disqualified from the promo-on. 

5.11 Winners to be Available for Broadcast 

It is a condi-on of being a prize winner that winners be 
available for on-air interviews and/or in-studio and/or on 
loca-on interviews, photos or videos as part of redeeming a 
prize.  

If the prize has been arranged for a certain -me/date then the 
winner must be available to take this as specified by the 
Promoter. If the winner is unable to facilitate this, then they 
may be required to forfeit the prize. 

5.12 Collec*on of Prizes 

All prizes must be collected within 3 months of the date of 
no-fica-on of winners as provided for below. Subject to the 
regulatory requirements of the individual States or Territories, 
prizes not collected within 3 months will be forfeited and will 
be redistributed into the prize pool of the relevant Radio 
Sta-on and used for alterna-ve contest giveaways.  

5.13 Value of Prizes 

All prize items are valued based on recommended retail pricing 
inclusive of GST and the Promoter takes no responsibility for 
any varia-on in item values. Any taxes which may be payable 
as a consequence of a winner receiving the prize are the sole 
responsibility of that winner. Prizes are non-transferable and 
may not be redeemed for cash.   

5.14 Tickets/Events 

If a prize comprises -ckets or a[endance at any func-on, 
screening, event or performance: 
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(a) the Promoter accepts no responsibility or liability in 
respect of the func-on, screening, event or 
performance; 

(b) should the func-on, screening, event or performance be 
cancelled, postponed or otherwise varied, including but 
not limited to the subs-tu-on of any promoted 
performers, then the Promoter has no responsibility to 
provide alternate or subs-tute -ckets or to provide any 
cash equivalent in subs-tute for the -ckets;  

(c) any -ckets awarded as part of a prize are subject to the 
event venue and -cket terms and condi-ons, including 
any applicable age restric-ons, and any condi-ons 
placed by the event providers; and 

(d) the winner will in all respects be bound by and comply 
with the terms and condi-ons applicable to such 
func-on, screening, event or performance including but 
not limited to the requirements for responsible service 
of alcohol and the right of the Promoter or the organiser 
of such a func-on, screening, event or performance, and 
any of either of their respec-ve contractors or 
representa-ves the right to refuse the winner and/or any 
guests of the winner entry or service. 

5.15 Alcohol/Behaviour at Events 

If the prize includes a[ending an event where alcohol is 
served: 

(a) then a winner and any accompanying guests must be 18 
years of age or over and must carry with them at all 
-mes proof of age;  

(b) the Promoter and event organisers hereby expressly 
reserve the right to eject any winner and any companion 
for any inappropriate behaviour, including but not 
limited to intoxica-on, whilst par-cipa-ng in any 
element of the prize; and 

(c) the Promoter may at its absolute discre-on withdraw or 
exclude any person from the Promo-on or par-cipa-on 
in any prize if that person at any -me behaves in a 
manner which in the opinion of the Promoter or the staff 
contractors or representa-ves of the operator of any 
event comprising a prize in a Promo-on is inappropriate 
or offensive or is or could be considered an-social, 
dangerous or threatening or which may cause injury to 
themselves or any other person. 

5.16 Vouchers 

If a prize comprises vouchers, then all vouchers will be subject 
to the terms and condi-ons of the provider of the vouchers 
and the expiry date specified by the provider of the voucher. 

5.17 Accomoda*on 

Any prize comprising accommoda-on will be for 
accommoda-on costs only and does not include addi-onal 
charges (such as mini bar, in-room entertainment, dry 
cleaning, room service or other addi-onal charges) unless 
addi-onal room service or other related charges are expressly 
stated to be included in the Schedule for the Promo-on. 

5.18 Prizes Non-Transferable 

All prizes awarded are for the benefit of the entrant only 
unless otherwise specified in a Schedule for the Promo-on and 
are non-transferable.  Prizes must be used within the 
applicable -me frames and dates specified for the purposes of 

the Promo-on and may be subject to availability and school 
holiday or peak season exclusions. 

5.19 Travel 

Where a prize includes travel: 

(a) it is the responsibility of the winner to take out 
appropriate travel and related insurance at their own 
cost; 

(b) unless otherwise specified, the class of travel for a travel 
prize incorpora-ng an airfare is economy class; 

(c) winners must provide the Promoter or the Promoter’s 
nominated travel agent (or other travel partner), the full 
names of the travellers as per their passports, their dates 
of birth, passport numbers and scanned copy of 
passports.  If a travel companion is under the age of 18, 
they must: a) be accompanied by at least one legal 
guardian who is over the age of 18; and have the 
permission and agreement of both or all parents or legal 
guardians to par-cipate in the Prize. This is the sole 
responsibility of the accompanying legal guardian to 
ensure this has been obtained. The legal guardian and 
minor will forfeit their share of the prize if the minor is 
prevented from leaving Australia due to failure to obtain 
this permission; 

(d) if a prize includes overseas travel then unless otherwise 
specified in a Schedule for the Promo-on, the prize will 
exclude applicable Government taxes and charges.  It is 
the responsibility of the entrant to ensure they and any 
accompanying persons hold valid passports and comply 
with all legal and regulatory requirements for the travel 
component of any prize.  All travel is at the entrant’s own 
risk and the Promoter accepts no liability or 
responsibility whatsoever in respect of loss or injury 
caused during such travel.  Failure for any reason to 
u-lise a prize comprising travel within the specified dates 
will result in the forfeiture of the prize; 

(e) it is the traveller’s personal responsibility to ensure that 
they have valid documenta-on, including but not limited 
to valid passports and visas which meet the 
requirements of immigra-on and other government 
authori-es at the des-na-ons. Any fines, penal-es, 
payments of expenditures incurred as a result of such 
documents not mee-ng the requirements of those 
authori-es will be the sole responsibility of the traveller; 

(f) travel period and black out periods may apply for any 
prize that includes travel, and will be specified by the 
Promoter within 14 days of winning.  If a winner and 
travelling companion are, for whatever reason, unable to 
travel during these dates or do not take an element of 
the prize within the -me s-pulated, then that element of 
the prize will be forfeited by the winner; 

(g) unless expressly stated in these terms and condi-ons, 
the winner (and their travelling companion(s)) is 
responsible for all incidental expenses including but not 
limited to meals (other than those specified), mini-bar, 
laundry, room service, phone calls, gratui-es, op-onal 
ac-vi-es and excursions, freight, excess baggage, ground 
transport, visas, spending money, travel insurance and all 
transfers, including travel costs to and from their closest 
capital city airport if the winner is from a regional area, 
and all other ancillary costs.  A credit card imprint may 
be required at check-in to the hotel, for all incidental 
charges;  
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(h) no compensa-on or alterna-ve travel plans will be 
arranged should the prize winner and/ or their guest(s) 
miss their outbound or return flights or fail to meet any 
check in requirements for any reason. These costs will be 
the responsibility and expense of the winner and travel 
guest. Once booking is confirmed no changes are 
allowed, any changes will be at the cost of the winner. 
The Promoter strongly recommends that all winners take 
out travel insurance and consult the 
www.smartraveller.gov.au website prior to travelling; 

(i) all passengers must travel together on the same flights 
and stay at the same proper-es. Once booking is 
confirmed no changes are allowed, any changes will be 
at the cost of the winner. Travel i-nerary and travel 
suppliers (e.g. airlines) will be determined by the 
Promoter in its absolute discre-on; 

(j) all prize travel will be subject to the relevant carrier’s 
terms and condi-ons. The Promoter and carrier make no 
representa-ons as to the safety, condi-ons or other 
issues that may exist at any des-na-on; 

(k) the winner and the winner’s travelling companions will 
be solely responsible for their ac-ons and behaviours 
and the consequences of those ac-ons and behaviours 
while experiencing the prize and travelling overseas, 
including but not limited to dress regula-ons, federal, 
state and cultural laws, infringements and fines; and 

(l) the winner must confirm that themselves and their 
travelling companion(s) have a reasonable level of 
health, fitness and physical and mental ability to safely 
par-cipate in the prize. 

5.20 Par*cipa*on in Promo*on at Own Risk 

In respect of any Promo-on or prize comprising any ac-vity 
including travel, the winner expressly acknowledges that 
undertaking such ac-vity or travel is at the winners own risk 
and sole discre-on and that the winner will make their own 
assessment of the risks and of their own suitability to 
par-cipate in or to undertake such ac-vity or travel. 

6. ENTRANT RELEASE AND INDEMNITY: 

6.1 Any entrant or winner par-cipa-ng in any ac-vity for the 
purposes of the Promo-on or in respect of any prize agrees to 
fully release and indemnify to the maximum extent 
permissible by law, the Promoter and ARN Media Limited and 
their respec-ve contractors, employees, directors and officers 
in respect of any claim in connec-on with the entrant or 
winner’s par-cipa-on in the Promo-on or prize.  

6.2 The indemnity granted by each entrant and winner to 
the Promoter and ARN Media Limited and their respec-ve 
contractors, employees, directors and officers pursuant to 
clause 6.1 includes in respect of any cost, loss, expense, 
damage or liability whether direct or indirect or consequen-al, 
(present or future), and any fine or penalty incurred by the 
entrant or winner. 

6.3 Each entrant and winner may at the discre-on of the 
Promoter be required to execute a Deed of Indemnity & 
Release prior to their par-cipa-on in a Promo-on or prize in a 
form determined by the Promoter.  The Promoter may deem 
an entrant ineligible to par-cipate in a Promo-on or ineligible 
to win a prize if they fail to provide such release or indemnity 
on request. 

6.4 Unless otherwise specified in the applicable compe--on 
Schedule, subject to the discre-on of the Promoter, winners 

may subs-tute a proxy to take part on their behalf – full details 
of proxy will need to be provided to the Promoter prior to 
ac-vity commencement.  Such proxy to provide a release and 
indemnity in accordance with clause 6.1 and otherwise to be 
bound by the Terms and Condi-ons of the Promo-on. 

6.5 Where an entrant or winner is under the age of 18, their 
parent or guardian will be required to sign the necessary 
indemnity and consent forms in order for the entrant to 
par-cipate in the Promo-on or prize. 

7. PUBLICITY: 

7.1 Entrants agree and acknowledge that they may be 
filmed, photographed or otherwise recorded and the Promoter 
may use such content, in its discre-on, including for 
promo-onal purposes. 

7.2 Each entrant consents to the content of their entry and 
any telephone entries or other call with the Promoter being 
recorded, broadcast and published online by the Promoter 
without payment.   

7.3 If an entrant submits a photograph as part of a 
Promo-on the entrant consents and hereby grants to the 
Promoter all rights necessary for the Promoter to edit and 
publish on its website the photograph at the Promoter’s 
discre-on and for other publicity purposes associated with the 
promo-on of the Radio Sta-on.  The entrant warrants to the 
Promoter that all par-es shown in the photograph have 
provided their consent for the purposes of the Promo-on and 
that the photograph is in fact a photograph of the entrant 
where this is a requirement of the Promo-on. 

7.4 Acceptance of a prize cons-tutes permission for the 
Promoter to use winner’s name, suburb of residence, 
recording of winner’s voice, photos and likeness and filming for 
adver-sing and promo-onal purposes by the Promoter for 
broadcast by radio and for use online without compensa-on, 
unless otherwise prohibited by law. The winners name will 
NOT be used or listed in any other form of media without the 
explicit and wri[en permission of the winner. 

8. EXCLUSION OF LIABILITY: 

8.1 The Promoter takes no responsibility for the loss of 
prizes due to incorrect or imprecise delivery details provided 
by an entrant.   

8.2 The Promoter makes no representa-ons or warran-es as 
to the quality, suitability or merchantability of any goods or 
services offered as prizes.   

8.3 The Promoter and its associated agencies and companies 
will not be liable for any loss (including, without limita-on, 
indirect, special or consequen-al loss or loss of profits), 
expense, damage, personal injury or death which is suffered or 
sustained (whether or not arising from any person's negligence 
or wilful misconduct) in connec-on with this Promo-on or 
accep-ng or using any prize (or recommenda-on), except for 
any liability which cannot be excluded by law (in which case 
that liability is limited to the minimum allowable by law). By 
par-cipa-ng in this Promo-on, and by collec-ng the prize, the 
winner acknowledges and accepts that driving, travel and any 
other ac-vi-es comprising the prize, are inherently dangerous 
and may result in death, injury, incapacity, damage to property 
or other losses.   

9. INTELLECTUAL PROPERTY: 

9.1 By entering this compe--on, entrants grant to the 
Promoter a perpetual, non-exclusive, royalty free licence to 
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use their name, image, voice, likeness, biographic informa-on 
or any other material that iden-fies them, including any 
photographic, visual or sound recordings of the same 
(collec-vely, Recordings), for the purposes of conduc-ng the 
compe--on and for marke-ng and promo-onal purposes. This 
licence includes any social media material published in 
accordance with the Promo-on. 

9.2 The Entrants must consent to all elements of the 
entrants being described, recorded, filmed and/or 
photographed as part of the challenge. Entrants must also 
agree to the use of footage, photographs recordings or 
descrip-ons taken of the challenge to be broadcast or 
published by the Promoter in its discre-on, including for 
promo-onal purposes. Entrants may be recorded on Facebook 
and/or Instagram Live throughout the challenge. 

9.3 All entries and materials submi[ed to the Promoter in 
connec-on with this Promo-on (whether in electronic, 
wri[en, audio or visual form, or a combina-on of those) 
become and remain the property of the Promoter. Each entry 
must be the entrant’s original work.  

10. COMMUNICATIONS: 

10.1 The Promoter is not responsible for lost, interrupted 
communica-ons or unavailable network server or other 
connec-ons, failed telephone, mid-delivery or computer 
transmissions or other errors of any kind, whether human, 
mechanical or electronic. For the avoidance of doubt, the 
Promoter is not responsible for technical delays associated 
with the IP delivery or the carriage service. Entrants in 
promo-ons that involve a cue to call may experience varying 
delays depending on their mode of recep-on.     

10.2 The Promoter assumes no responsibility for any error, 
defect, delay, ther or unauthorised access to or alterna-on of 
entries.  Subject to any wri[en direc-ons given under the 
applicable law, if for any reason, the Promo-on is not capable 
of opera-ng as planned, including infec-on by computer 
viruses, tampering, unauthorised interven-on, fraud or any 
other causes beyond the control of the Promoter which 
corrupts or affects the administra-on, security, fairness, or 
proper conduct of the Promo-on, then the Promoter reserves 
the right, at its sole discre-on, to cancel, terminate, modify or 
suspend the Promo-on.   

11. DISQUALIFICATION 

11.1 The Promoter reserves the right to exclude any entrant, 
in its absolute discre-on, from par-cipa-on in the promo-on. 

11.2 Without limi-ng the forgoing, the Promoter reserves the 
right, in its sole discre-on, to disqualify any individual for: 

(a) tampering with the entry process, including exceeding 
any limita-on on the numbers of entries, or any other 
process as determined by the Promoter that in any way 
affects the fairness of the promo-on; 

(b) tampering with the opera-on of the Promo-on or any 
web site of the Promoter or associated with the 
Promo-ons; 

(c) ac-ng in viola-on of these Terms and Condi-ons; or 

(d) ac-ng in an unsportsmanlike or disrup-ve manner. 

11.3 If an entrant selected as winner is found to be in breach 
of these Terms and Condi-ons a new winner may be selected 
and, in the event that the entrant in breach has been awarded 
a prize, the entrant may be required to return the prize or 
reimburse the value of the prize to the Promoter. 

12. TERMINATION: 

Subject to the regulatory requirements in each State or 
Territory, the Promoter may at its discre-on vary the Terms 
and Condi-ons or terminate, vary the Terms of Condi-ons for 
Promo-on or terminate en-rely a promo-on. 

13. PRIVACY: 

13.1 The entrant acknowledges and agrees that their personal 
informa-on will be collected for the purpose of administering 
the Promo-on, arranging for any prizes to be provided to 
winners, and otherwise in accordance with the Promoter’s 
privacy statement at h[ps://arn.com.au/privacy-policy/ 
 
13.2 By entering this Promo-on you agree that the Promoter 
or its related en--es can contact you for future promo-ons, 
including but not limited to, using your details and 
broadcas-ng them on air and/or online. 

13.3 All personal informa-on submi[ed by any entrant for the 
purposes of a promo-on will be governed in accordance with 
the Promoter’s Privacy Policy, which can be found at 
www.arn.com.au/privacy-policy  

13.4 If you opt in to provide your personal informa-on to a 
nominated third party, for a stated purpose, you consent to us 
sharing your personal informa-on with such third party.  
Providing your consent in this way, will allow the third party to 
use your personal informa-on for the purpose stated at the 
-me of opt-in. Entrants are to view the third party’s privacy 
policy for further informa-on. 

14. RUNNING OF PROMOTION  

14.1 The Promoter reserves the right to provide hints and 
clues prior to the contes-ng segment. Clues may be given 
away, without limita-on, via television, websites, social 
networking sites and/or on the radio, at the absolute 
discre-on of the Promoter. Clues and hints may be also 
provided to contestants during the event. Clues and hints will 
be given at the complete discre-on of the Promoter who 
reserves the right to award addi-onal clues or hints but is 
under no obliga-on or expecta-on to do so. 

14.2 At any -me during contes-ng, the Promoter or its 
representa-ve announcer may give the entrant addi-onal 
challenges, examples including, but not limited to: a bonus 
round or double or nothing. 

14.3 Contes-ng dates for prize giveaways is at the absolute 
discre-on of the Promoter. Should for any reason the 
contes-ng dates need to change (for example, due to talent 
being unavailable, technical difficul-es with the phones or 
other equipment, and/or any changes to prize availability) the 
Promoter will communicate the date change on air, online 
and/or on social. The Promoter also has the op-on to extend 
the exis-ng contes-ng day should it be required for any 
reason. 

14.4 In the event the dates for the Promo-on change, 
entrants must be able to a[end on the alternate date 
provided. If entrant is no longer able to a[end on the alternate 
date, no subs-tu-ons or proxies will be permi[ed, and entrant 
will forfeit their entry and a back-up will be nominated (as 
determined by the Promoter in its absolute discre-on). 

14.5 Entrants may be required to complete a medical 
ques-onnaire and/or sign an indemnity/waiver prior to taking 
part in any challenge.  The Promoter reserves the right to 
disqualify anyone it deems unsuitable to par-cipate in a 
challenge based on poten-al risk to their health. 
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14.6 By entering this compe--on, entrants grants to the 
Promoter approval to contact the entrants when the Promoter 
deems necessary, including for on-air or pre-recorded 
interviews. Entrants may be contacted throughout the course 
of the compe--on and event period on mul-ple occasions.  

14.7 Should an entrant refuse or fail to sa-sfactorily complete 
the challenge within the -me specified, they will forgo any 
prize and the Promoter will not be required to conduct the 
challenge again.  

14.8 Entrants are subject to any addi-onal terms and 
condi-ons placed by the venue in which the event is to be 
held. 

14.9 Should the contes-ng segment not be able to run live, 
the Promoter will pre-record a segment with entrants from the 
list which will run on the pre-recorded show day. Any listener 
who is chosen to par-cipate in a pre-recorded segment will be 
made aware at the -me of par-cipa-ng. Anyone who takes 
part in a pre-recorded segment will have their minor or major 
prizes awarded in accordance with a ‘live’ segment win. Any 
listener who is chosen to par-cipate in a pre-recorded 
segment must not make any statement, announcement or 
comment to the public or any media regarding their 
par-cipa-on, without the express prior approval of the 
Promoter. 

14.10 The Promoter reserves the right to solicit for entrants 
on social media and invite them to register for the Promo-on. 
When entering this Promo-on, you agree to release all third 
party social media en--es from all liability and claims arising 
out of or in connec-on with the Promo-on or these terms and 
condi-ons. 

15. SOCIAL MEDIA PLATFORMS 

You acknowledge and agree that your entry must be in 
accordance with the relevant third party social media en-ty’s 
terms and condi-ons and can be removed at any -me by the 
Promoter or otherwise in accordance with the relevant social 
media en-ty’s terms and condi-ons. The Compe--on is in no 
way sponsored, endorsed, administered by, or associated with 
any social media en-ty. Any ques-ons, comments, or 
complaints regarding the Promo-on should be directed to the 
Promoter. When entering the Promo-on, you are providing 
your informa-on to the Promoter and not to the relevant 
social media en-ty. Costs associated with accessing third party 
social media pages or accounts remain an entrant’s 
responsibility and may vary depending on the internet service 
or telecommunica-ons provider used. 

16. AUSTRALIAN CONSUMER LAW 

The Australian Consumer Law provides consumers rights which 
cannot be excluded, restricted or modified by the Promoter. 
These rights include a statutory guarantee that any services 
provided by the Promoter will be rendered with due care and 
skill and that any goods supplied will be of acceptable quality. 
These Terms and Condi-ons do not seek to exclude, restrict or 
modify those statutory rights in any way. However, to the 
extent it is permi[ed by law to do so, the Promoter makes no 
representa-ons or warran-es, express or implied, other than 
those contained within the Australian Consumer Law, 
regarding the quality and suitability of any prize and excludes 
any liability in respect of the Promo-on and any prize.   

 


